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Amenities + Experiences are Driving Growth!  Across Georgia, retail development is being reshaped by higher construction 
costs, limited buildable sites, and the challenge of balancing rents with tenant expectations.
Developers and communities are finding that transparent conversations and digging in to find unique financing solutions for deals are 
essential to moving projects forward. Experiential retail is accelerating, with the $132B Retailtainment sector expected to grow 
significantly, while amenity-rich, wellness-focused, and maker-driven spaces are becoming must-have components of successful 
developments. Consumers are seeking places that blend lifestyle, creativity, and convenience.

Coming out of ICSC @ Southeast, one theme stood out: public/private partnerships matter. Incentives, collaboration, and data-driven 
strategies are helping Georgia communities attract new retail, support emerging concepts, and strengthen their commercial districts.

At ECG, we are here to assist and recruit hotels, breweries, restaurants, and retail shops for communities. Our team can assist your 
community with retail maps, leakage and void reports, market analyses, conceptual designs, and other technical assistance to further 
market your communities. 



1.48M
Jobs Supported by Retail

68.6K
Retail Establishments

$151.1B
Total GDP Impact

$85.7B
Direct Impact on GDP

1.09M
Direct Retail Employment

$9.78B
Direct Labor Income

JobsEQ Q2 2025

Georgia Retail Impact
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Georgia RetailDid You Know? 70% Of Shopping 
center tenants are 
small businesses?

Source: ICSC 2025
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Georgia Retail Real Estate Summary

CoStar October 2025

Availability

Vacant SF 1.8M ↑

Sublet SF 79.7K ↑

Available SF 2.2M ↑

Occupancy Rate 49.0% ↓

Availability Rate 61.3% ↑

Percent Leased Rate 51.3% ↓

Available Asking Rent/SF $16.01 ↓

Inventory

Existing Buildings 225 ↑

Under Construction Avg SF 15K ↑

12 Mo Demolished SF 0

12 Mo Occupancy % at Delivery 50.6% ↓

12 Mo Construction Starts SF 30K ↑

12 Mo Delivered SF 32.3K ↓

12 Mo Avg Delivered SF 14.6K ↑

Demand

12 Mo Net Absorption % of Inventory -23.3% ↓

12 Mo Leased SF 104K ↓

Months on Market 7.1 ↓

Months to Lease 21.0 ↑

Months Vacant 20.6 ↑

24 Mo Lease Renewal Rate 5.2%

Population Growth 5 Yrs 3.1%

Sales Past Year

Asking Price Per SF $132 ↓

Sale to Asking Price Differential -22.6% ↓

Sales Volume $18.9M ↑

Properties Sold 19 ↑

Months to Sale 8.0 ↓

For Sale Listings 225 ↑

Total for Sale SF 3.1M ↑
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Georgia Retail Sales Tax by Commodity | January 2021 – September 2025
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Georgia Department of Revenue
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Retailers Depend On Brick & Mortar

National Retail Federation released its annual holiday forecast, predicting retail sales in November and December will 
grow between 3.7% and 4.2% over 2024

Retail Forecast

NRF Forecast (National Retail Federation)

Deloitte projects e-commerce growth, they project a 7%–9% year-over-year increase over the 
2025/2026 holiday season

Deloitte Outlook

According to NRF, although consumer spending is up, many shoppers are becoming more selective and price-sensitive: 
discounts are expected to be a bigger factor in shopping decisions.

Consumer Caution

What This Means for Retail Landlords / Developers (and Why It Matters for You)

E-commerce Strategy:
Although e-commerce continues to grow, in-store shopping is expected to pick up more than some forecasts suggest. That means 
physical retail still matters a lot, especially when paired with online strategies.

Discounting Strategy:
Value is going to be very important this holiday season. Many consumers are focused on deal-hunting. Retailers that emphasize “key 
value items” (KVIs) may win.
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