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• Who is Cobblestone

• The Importance of Hotel 

Development

• Rural Strategies for Hotel 

Development

• Q & A
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WHO IS COBBLESTONE



• Founded in 2007, grown from 2 hotels in Wisconsin to 

over 170 open or under construction across 29 

different states.

• Three companies under the same umbrella: 

Cobblestone, BriMark, and SHG. "Build it, Brand it, 

Staff it"

• "Big City Quality... Small Town Values"
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THE IMPORTANCE OF HOTEL DEVELOPMENT
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WHAT DOES THE HOTEL BRING TO THE COMMUNITY

• Direct + Indirect Economic Impact – boosting local tax revenue + bringing in traveling 

dollar to be spent on local business

• Increased attention for new business – fi lling rooms brings in increased demand for 

food and shopping leading to new opportunities for business 

• Providing local lodging needs – provides accommodation for business travel, event 

attendees, visiting families etc.
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RURAL STRATEGIES FOR 
HOTEL DEVLOPMENT



DETAILING THE PROCESS

1. Introspection on needs of the community – Is lack of rooms a pain point in the 

community? What are some land options for a hotel project? How can we see a hotel 

benefitting the community? Do we feel the components to bring together a hotel project 

exist within the community? 

2. Getting a hotel specif ic feasibil ity study – Details on the specifics of the type of hotel the 

community could support

3. Capital campaign, incentive plan, and working with local banks – the three pil lars of a 

hotel project with Cobblestone are support from local investors, support from city/county, 

and support from local bank

4. Paperwork and moving dirt
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FINAL THOUGHTS AND Q+A
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THANK YOU
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