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The past year has seen the retail market transformed by the COVID-19 pandemic in ways that many of us
could not have imagined. While small refailers and the restaurant and hospitality sectors experienced many
challenges that led to a contraction, other refailers ramped up e-<commerce or found other ways to adapt to
the changing economic landscape. Simultaneous with the economic impacts of the pandemic, the buying
oreferences and behaviors of Millennials (those born between 1980 and 1995) and Generation Z (those
born between 1996 and 2012) have become more important to retailers as the buying power of these
generations increases. Moving forward, communities and EDOs can help aftract and refain refail and
commercial businesses by remaining nimble in response to continually changing conditions.
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Georgia Retail Impact CGeorgia Retail Industry

Retail Trade and Accommodation and Food Services are the second and third largest industry sectors in Georgia, after Health
Care and Social Assistance. Together with Arts, Entertainment, and Recreation, Refail Trade and Accommodation and Food
aXaXa Services employ nearly one million Georgians. Even taking info account COVID-19 economic effects, jobs in Refail Trade and
Q000 COD Accommodation and Food Services are projected to grow 4.5% and 9.1%, respectively, over the next year.

DDDG C@ e FVEARHISTORY 1-YEAR FORECAST
Avg Amn Empl Total Empl A%
im

NAICS Industry Empl Lo Trend Ann % Exits  Transfers

1 . 7 M Wages Change Demand Growth  Growth

Jobs Su ppo rted Direct Retail 62 Health Care and Social Assistance 578,183 §54,025 082 45722 7 17% 68942 26816 27709 14417 2.5%

by Retail Emp | oyment a4 Retail Trade 505106  $32,905 104 4016 T 02% 91281 30264 38333 22,683 4.5%

72 Accommodation and Food Services 403580 $19,495 106 1560 T\ 01% 102417 29,084 36645 36,688 9.1%

31 Manufacturing 305546  $57,838 1.01 13,902 T 07% 52642 15287 26174 11,182 28%

@ @ 61 Educational Services 394214 $50,049 1.01 13,024 - T 0.7% 40,031 17,394 18713 3924 1.0%

n = 26 Administrative and Support and Waste Management and Remediation Services 366,031 $40,816 1.22 16,596 T - 09% 57,860 17,863 24311 15,686 4.3%

I h m 54 Professional, Scientific, and Technical Services 315040 $88,604 095 21,808 T 14% 33050 10,054 16,068 6,028 1.9%

48 Transportation and Warehousing 265081  $53,099 117 39429~ 33% 31945 11934 16116 3896 1.5%

134.5K s 115.78 23 Construction 260974  $58,996 094 37,329 P 31% 30190 9,163 16349 4678 1.8%

Retalil Total GDP 92 Public Administration 238143  $57,863 102 4099 o 03% 22735 9219 12516 1,000 0.4%
Establishments Impact P

42 Wholesale Trade 215446  $79,383 119 -3,700 . 03% 25905 8496 14046 3453 1.6%

81 Other Services (except Public Administration) 206515  $31,472 099 17—\ 02% 35800 10908 13033 11,859 5.7%

52 Finance and Insurance 179791 $100,384 091 10193 _—— 12% 18021 6372 10,432 1217 0.7%

51 Information 116936  $99,690 124 3810 T\ 07% 13619 4029 7134 2456 21%

55 Management of Companies and Enterprises 88085 $131,151 121 23207 T 6.3% 9845 2940 4998 1,906 2.2%

53 Real Estate and Rental and Leasing 82075  $60,922 098 8286 e 22% 10100 3757 4489 1,854 23%

7 Arts, Entertainment, and Recreation 58557 $36,624 0.72 70 00% 1233 3,574 4379 4383 7.5%

$20_ 1B $45 B 11 Agriculture, Forestry, Fishing and Hunting 41408 $42902 064 2747 0w -13% 4680 1911 2,585 185 0.4%

Direct Labor Direct Impact 22 Utilities 19,567 106,651 0.77 588 T w . 06% 1673 638 1,123 88 0.5%

Income on GDP ag Unclassified 18019 §73431 3.70 -880 DT 09% 2227 859 1,179 189 1.0%

21 Mining, Quarrying, and Qil and Gas Extraction 5,346 568,464 0.28 442 e = 17% 658 177 366 114 21%

Total - All Industries 4753646  $55208 1.00 234271 il 10% 667496 222060 297217 148220 31%
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Georgia Retail Industries

The top retail indusiry employment gains in the past five years in Georgia have occurred in the sectors of Food and Beverage Stores, Motor Vehicle and Parts Dealers,
Building Material and Garden Equipment and Supplies Dealers, and Nonstore Retailers. Clothing and Clothing Accessories Stores and Sporting Goods, Hobby, and
Musical Instrument, and Book Stores experienced a loss of employment. In the next year, sectors expected to experience the most employment growth are Clothing and
Clothing Accessories Stores, Fumiture and Home Fumnishings Stores, Sporting Goods, Hobby, Musical Instrument, and Book Stores, and Miscellaneous Store Refailers.

CURRENT 5-YEAR HISTORY 1-YEAR FORECAST
NAICS Industry Empl ::g LQ cﬁ:’n";e Trend Ann % D::::L 4 [Exits  Transfers G'i'n"“':h é:";:‘;.
Wages

452 General Merchandise Stores 106,540 $25424 1.13 90 T e 0.0% 19998 6,966 8421 4611 4.3%
445 Food and Beverage Stores 95445 $25236 0.98 351 e { 0.8% 15917 6,565 7,666 1,686 1.8%
441 Motor Vehicle and Parts Dealers 69,250 $53,476 1.12 4971 T i 1.5% 10,707 3,195 4879 2,632 3.8%
444 Building Material and Garden Equipment and Supplies Dealers 42,444  $33323 1.02 3,624 s ————= { 1.8% 7,500 2419 3278 1,803 4.2%
448 Clothing and Clothing Accessories Stores 34367 $21,474 1.02 7806 T T -4.0% 9,940 2,078 2,669 5,193 15.1%
446 Health and Personal Care Stores 31,228 $37,453 0.96 588 T -0.4% 4,405 1,593 1,903 910 2.9%
447 Gasoline Stations 30,743 $26,134 1.06 1,890 e [ 1.3% 5076 2,446 2,646 -16 -0.1%
454 Nonstore Retailers 23,657 §35728 0.84 4,531 —— N 4.3% 3,369 1,076 1,544 748 3.2%
453 Miscellaneous Store Retailers 23,037 $29,117 0.88 -554 T . -0.5% 4,655 1317 1,735 1,603 7.0%
442 Furniture and Home Furnishings Stores 18,063  $48,906 1.33 952 e Y 1.1% 4,140 1,048 1,376 1,717 9.5%
443 Electronics and Appliance Stores 16,650 $57,805 1.17 -443 T e . -0.5% 2,676 824 1,256 596 3.6%
451 Sporting Goods, Hobby, Musical Instrument, and Book Stores 13683 $23,700 0.88 -5,883 . ; -6.9% 3,017 812 1,045 1,160 8.5%
44 Retail Trade 505,106 $32,905 1.04 4016 AT . 0.2% 91,281 30,264 38333 22,683 4.5%

Total - All Industries 4753646 §55208 1.00 234271 . 1.0% 667496 222,060 297217 148,220 31%
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Georgia Retail Occupations

CURRENT SYEAR HISTORY 1-YEAR FORECAST
s0cC Occupation Empl M:i:‘af: La Unempl U;:r;pl O.T::L: C:amr:ge Ann % D::::' d Exits Transfers GEr;n:tlh GArno r:;
Wages Ads
a1 41-2030 Retail Salespersons 135951  $22,600 1.09 9,563 6.7% 13529 -4982 0.7% 29,764 8,027 12,534 9,204 6.8%
41 412010 Cashiers 114113 $20,700 1.05 11,133 9.0% 1,522 m 0.0% 25,169 10,179 11,323 3,667 3.2%
4 41-2020 Counter and Rental Clerks and Parts Salespersons 22421  $§27,900 1.1 1,337 5.8% 758 1,198 1.1% 3,757 1,077 1,805 875 3.9%
4t 41-2000 Retail Sales Workers 272484  $21,900 1.07 22033 7.6% 15809 3,673 0.3% 58,708 19,283 25,661 13,764 51%
Total - All Occupations 4,753,646  $37.200 1.00 285157 5.8% 241,853 234271 1.0% 702,044 208203 345649 148193 31%
CURRENT 5-YEAR HISTORY 1-YEAR FORECAST
socC Occupation Empl M;:inan LQ Unempl U;::;pl ojll::e ci?npgle Ann % D:::::Id Exits Transfers GE':"':LI c:: r::'..l
Wages? Ads?
4k 353020 Fast Food and Counter Workers 131,170  $18,900 1.14 18,943 12.7% 6,627 9451 1.5% 37,107 11,676 13,755 11,676 8.9%
4h 353030 Waiters and Waitresses 71,201 $18,900 1.08 8726 11.0% 1,849 -8,599 -2.3% 20,438 5,099 9,089 6,250 8.8%
4 352010 Cooks 67496 $23700 0.98 9,731 12.7% 3434 50 0.1% 15,660 3,762 6,247 5652 8.4%
ah 351010  Supervisors of Food Preparation and Serving Workers 35736  $30,400 1.1 2,999 7.8% 6,923 1,659 1.0% 8,534 1,595 4028 291 8.1%
4t 352020 Food Preparation Workers 29,600 §21,400 1.18 4,368 12.9% 1,375 -938 0.6% 6,873 2,195 3,007 1671 5.6%
ah 359020 Dishwashers 13191 $20,100 0.98 3,031 18.8% 1,145 -1,985 2.8% 3,174 999 1,133 1,042 7.9%
4 359030 Hosts and Hostesses, Restaurant, Lounge, and Coffee Shop 12,246 $19,100 113 1,599 11.6% 882 -922 -1.4% 4122 1,450 1515 1157 9.4%
Jh 353010 Bartenders 11,890 $18,700 0.73 1,254 9.7% 728 -560 -0.9% 3,226 578 1,586 1,062 8.9%
4k 359010 Dining Room and Cafeteria Attendants and Bartender Helpers 10,490 $20,000 0.85 1,801 14.8% 612 -716 -1.3% 2,733 895 960 878 8.4%
4 353040 Food Servers, Nonrestaurant 5420 $20,600 0.67 604 10.2% 62 54 21% 1,047 409 458 180 3.3%
ah 359090 Miscellaneous Food Preparation and Serving Related Workers 2,435 $20,400 1.25 454 16.0% 849 183 1.6% 613 208 223 183 7.5%
ah 350000 Food Preparation and Serving Related Occupations 390,875 $20,100 106 53509 121% 24,484 -1,386 0.1% 103,549 28864 42,001 32,685 8.4%
Total - All Occupations 4753646  $37,200 1.00 285157 5.8% 241853 23427 1.0% 702,044 208203 345649 148193 31%
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U.S. Gross Square Footage Georgia Retail Real Estate Summary

2015 Availability Inventory
73% Vacant SF 34.6M 1  Existing Buildings 50,297
2020
66% Sublet SF 964K J, Under Construction Avg SF 20K
Available SF 38.6M 1~ 12 Mo Demolished SF 782K
Occupancy Rate 94.3% |, 12 Mo Occupancy % at Delivery 79.6% |
Availability Rate 6.3% I 12 Mo Construction Starts SF 2.3M ¢
Percent Leased Rate 95.1% |, 12 Mo Delivered SF 23M ¢
Available Asking Rent/SF $13.81 1 12 Mo Avg Delivered SF 11.6K ¢
2020 Sales Past Year Demand
2015 26% Asking Price Per SF S$153 | 12 Mo Net Absorption % of Inventory  -0.1%
21% Sale to Asking Price Differential -8.3% |/ 12 Mo Leased SF 10.2M |
Sales Volume $3.1B ¢  Months on Market 145 1
2020
2015 o Properties Sold 3,301 I Months to Lease 9.8 1
. 8%
7%
Months to Sale 109 1 Months Vacant 103 1M
- For Sale Listings 1,659 | 24 Mo Lease Renewal Rate 81.8% T
Retail Non-Retail/Non-Food Food Services Total for Sale SF 18.3M |,  Population Growth 5 Yrs 4.9% 1
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Thematic Survey: COVID-19 Trends

An ICSC survey of U.S. adults in the beginning of 2021 shows that many consumers believe the economic fallout of the COVID-19 pandemic will improve in
the next year. Many, though not all, consumers plan to revert o their pre-pandemic behaviors once it is safe and a large percentage say that malls and
shopping centers are valuable assets to have in a local community. Simultaneously, a large percentage of survey respondents are happy about recent
changes refailers have made, such as curbside pickup and delivery, and they hope the new measures remain after the pandemic is over.

Share of U.S. Consumers in Early 2021

Made purchases in brick-and-mortar stores while holiday shopping

Think shopping trips to stores have become much more purposeful and I try to get in and out quickly, without doing much browsing

Still believe malls and other shopping centers are valuable assets to the local community, despite the COVID-19 pandemic

Are happy with recent changes that retailers and shopping centers are making due to the COVID-19 pandemic and hope most of the changes stay
Felt safe/comfortable shopping in stores/shopping centers for holiday shopping due to health/safety precautions

Would most likely revert to pre-pandemic behaviors once it is safe to do so

Prefer returning online purchases to the retailers’ physical stores rather than sending back through the mail/delivery service

:4,/4 Think customer service in stores has greatly improved since the beginning of the COVID-19 pandemic

)

0000000006

174 Made purchases using click-and-collect services during holiday shopping

Purchased significantly more from small businesses during the holiday shopping season to help those retailers
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U.S. Retail Sales by Category (2020

B | s aowr| s a0a,
NON-STORE RETAILERS $247,841 18.4% $250,380 1.2% $252,962 -1.0%
FOOD AND BEVERAGE STORES $215,356 2.4% $213,325 -0.9% $211,894 -0.7%
GENERAL MERCHANDISE STORES $176,388 -4.6% $184,248 4.2% $183,685 -0.7%
FOOD SERVICES AND DRINKING PLACES $119,407 -32.4% $162,288 35.7% $160,258 -1.3%
Eglllj:ID?Ih'\/lIEN'\'/ll'/ASTLIJEPRIID?:-:SAI‘D'\IIEDALGI;EA&zDEN $107,114 6.3% $112,109 4.6% $114,234 1.9%
HEALTH AND PERSONAL CARE STORES $84,433 -7.8% $93,407 10.5% $93,924 0.4%
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Georgia Retail Sales Tax by Commodity

$45,000,000
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Rest Value Franchise Deals

Fastest Growing Health & VWellness Franchises

[ ..
) A Planet Fitness @ F45 Training
=== 5" . Ll | cstment: $968K-54.1M Investment: $313K-5485K
y}&%l OB U.S. FRANCHISED UNITS: 444 7
: TOTAL STARTUP COSTS: $332,500-$550,000 Orangetheory Fitness XY Anytime Fitness
Investment: S576K-S1.5M 2 Investment: S96K-$524K
Papa Murphy’s
M, M U.S. UNITS: 1,250
p”/’” ”’/’ﬁy"‘; U.S. FRANCHISED UNITS: 1,233

TAKE 'N' BAKE PIZZA

popeyes
A ’ .
-Carls Gr

SALADWORKS

TOTAL STARTUP COSTS: $195,000-$380,000

Stevi B’s Pizza Buffet

U.S. UNITS: 42

U.S. FRANCHISED UNITS: 37

TOTAL STARTUP COSTS: $500,000-$650,000

Popeyes Louisiana Kitchen

U.S. UNITS: 1,610

U.S. FRANCHISED UNITS: 1,573

TOTAL STARTUP COSTS: $292,300-$422,100

Carl’s Jr.

U.S. UNITS: 1,097

U.S. FRANCHISED UNITS: 674

TOTAL STARTUP COSTS: $1.2M-51.4M

Saladworks

U.S. UNITS: 93

U.S. FRANCHISED UNITS: 93

TOTAL STARTUP COSTS: $343,802-$494,027

Club Pilates
Investment: $178K-$365K

burn 3 Burn Boot Camp
“FE nvestment: $150K-$407K

Fastest Growing Resfaurant Franchises

5= Wingstop
S -l | estment: $376K-$724K

Chester’s
Chestere Investment: $12K-$277K

EHICKTN ON THE AUN

~

‘@ Taco Bell

TACO Investment: $571K-$3M
BELL

DN Dunkin’

KN' Investment: $200K-$1.7M

Jersey Mike’s « 2 » Smoothie King
Investment: $169K-S804K Wl Investment: $270K-S846K

tropical Tropical Smoothie Cafe Pizza Hut
CAFE Investment: $199K-$544K v Investment: $367K-$2.1M
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‘ Understanding the Retail Calculus

Refailers follow the numbers when it comes to choosing new locations or approving new franchisees. Examples of data considered by
expanding retailers include fraffic counts, income profile, education level, and age demographics. Understanding the challenges and
opportunities for your available sites is crucial to effectively marketing to the right retailers for your area, as in the below example.

MarketPla

Ebany Hat
Callegs T, Alsany, Genrg A, 31735
Driva Time: S miruta rasius

GECG|; RETAIL GAP ANALYSIS

Development Albany Hub 5 Minute Drive Time

Summary Demographi
2019 Fopuizrin a,507
2018 Hesaloles
2010 Medier Dispasatle 112ame
2019 Per Capita Irzmme

x| GECG
=y

o2

762,91 %,615 Albany Hik

S S
Drive Time: S mrute radius

RETAIL DEMAND OPPORTUNITY *

2017 Industry Summary
Totsl Rezall ade ani Zead 8D rk
Toral ke “rade
Tolel Fead 8 Srink

BY SEC Sy
CECG = RETAIL GAP ANALYSIS

ent Albany Hub 5 Minute Drive Time

2017 Tndustey Graus (el Pacentel}
Ficta- tiehicle & Farcs Jerlers 221 55,58,243
= i P 2017 Leakage/Surplus Factor by Industry Subsectar

Hotor tshicle & Forts

i & Home ML shings Sleres
Cleezrnic

Bicq Matertals, Garg

wahicle Daalers

TOP 3 TAPESTRY SEGMENTS DEMOGRAPHIC PROFILE
5 MINUTE DRIVE TIME Chy of Albany

Furniture Stores.
$179,256

Sppiiance: Seeress

Population
CITY COMMONS Iouseholds 28,764
1.714 households (54.3%) Median Disposable Income 529,471
Per Capita Income 520,420

als, GErden EquID. & SUpDiY STres. 23
Ty Metein © Supplies Oes
N 4. G2 TN EQLIR S SUPP;

Shoe Stores
- $285,151 -

\@lF Parents

L 1L Unil R b s; Single =il
Employmen: S rias
Aemirisrative; >roressor sl

Income: 517,211 Merian dge 7
Ceucation: 1S Ciplom:  Race: Ulack

ek nere for

Sprting Gacelz, bl Bach, and 1
Genzal Merchareiss 4

1M5,M61
4474471
i

2,485,841 = =] D 2 T 2
2,324,420 _eskage/surpl_s Factor

]

Jewelry, Luggags &
Leather Goods Stores —*

$296,171

esercrian

2017 Leakage/Surplus Factor by Industry Group
Suameis

Dbar Mokr Vishics Dealrs

Ruto Parss, Accessrizs, and Tire Stores, ee—————

MODEST INCOME
12D Homes

12,511

1710 1,200 households (38.0%)
132,561
Househald Type: Sireles
= == == 3 1 Home Iype: single Fimily
- - L Employment: Sarvices; Adiminist el ve
ey Sporting Goods, Inceme: §37,00 Nedian Age: 3
it e Hobby & Musical Celucstion: S Digloma  Race: 3zck
Spaciety Faod Stores — et Uoert Stapes (4] ik e i deseriprion
s L T ———— |
nk £ Iz Henlth & Parszral Care Stores. sawm

KEY FACTS

5 MINUTE DRIVE TIME

3,151 8,507

Hausehalds Population
T .

$65,881 30.9

TAPESTRY Modian Kousenold I6oris raecian g
SEGMENTATION

Specal Fu Services.
Srinkirg Ploces Alcohals Bevarnges
esauranlafOLl - Baling # aces

Gl Stetions.

Clothing Storss.

SOCIAL SECURITY

Zenelry. Lugeage, and _salte Gozds Slores.
B

0% From 43 k, Periodicz |, and Music Slores
Com s e o g e, g 4 sl v s b e = =
o Lo il s e e a1 e . S e o Mol orarsn B sy G ol DmarEant S (Exduding s S
INIFETY Ty 06 OF 223N Ackivity, Rtall estz bliSh i ents 20 class ec ika 27 (W IStry QRCUES Nt Rena) TTade sact) Cther General Marchanz iee Stores
vt oy b e oo ok TadeApets et

08 Nta” S AR 5 18€] 961 ATAG S8SE PR CONELIVARS 3 BSHAISE TS
131 cotad et £

201 households {6 4%)

Household Type:Singles
Home lype: Mol il etk
Employment: Setires); Sar
Incame; &7 F,000
Education: |13 Jiplorra

CoHiva Suzplies, Sratiane
Used

Sources Dol wnd Jlowous. [ 3648wy abee Darvcgaplive, Cuif 2047 Rileil HarkelFlecs, Comrichi. 2043 Tl

e e foe fult e ioiisn
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