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The past year has seen the retail market transformed by the COVID-19 pandemic in ways that many of us 
could not have imagined. While small retailers and the restaurant and hospitality sectors experienced many 
challenges that led to a contraction, other retailers ramped up e-commerce or found other ways to adapt to 
the changing economic landscape. Simultaneous with the economic impacts of the pandemic, the buying 
preferences and behaviors of Millennials (those born between 1980 and 1995) and Generation Z (those 
born between 1996 and 2012) have become more important to retailers as the buying power of these 
generations increases. Moving forward, communities and EDOs can help attract and retain retail and 
commercial businesses by remaining nimble in response to continually changing conditions. 
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National Retail Federation 2020

JobsEQ 2020Q3 COVID Model. Data based on a 4-quarter moving average.

Retail Trade and Accommodation and Food Services are the second and third largest industry sectors in Georgia, after Health 
Care and Social Assistance. Together with Arts, Entertainment, and Recreation, Retail Trade and Accommodation and Food 
Services employ nearly one million Georgians. Even taking into account COVID-19 economic effects, jobs in Retail Trade and 
Accommodation and Food Services are projected to grow 4.5% and 9.1%, respectively, over the next year.

Georgia Retail Industry
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Georgia Retail Industries JobsEQ 2020Q3 COVID Model. Data based on a 4-quarter moving average.

The top retail industry employment gains in the past five years in Georgia have occurred in the sectors of Food and Beverage Stores, Motor Vehicle and Parts Dealers, 
Building Material and Garden Equipment and Supplies Dealers, and Nonstore Retailers. Clothing and Clothing Accessories Stores and Sporting Goods, Hobby, and 
Musical Instrument, and Book Stores experienced a loss of employment. In the next year, sectors expected to experience the most employment growth are Clothing and 
Clothing Accessories Stores, Furniture and Home Furnishings Stores, Sporting Goods, Hobby, Musical Instrument, and Book Stores, and Miscellaneous Store Retailers.
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Georgia Retail Occupations JobsEQ 2020Q3 COVID Model. Data based on a 4-quarter moving average.
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U.S. Gross Square Footage U.S. Census Bureau, ICSC 
(International Council of Shopping 

Centers). Note: Square footage 
reported here is the gross leasable 

area (GLA), or the total retail-
commercial SF available for rent.2015
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Retail Non-Retail/Non-Food Food Services

Georgia Retail Real Estate Summary CoStar February 2020

Availability

Vacant SF 34.6M ↑

Sublet SF 964K ↓

Available SF 38.6M ↑

Occupancy Rate 94.3% ↓

Availability Rate 6.3% ↑

Percent Leased Rate 95.1% ↓

Available Asking Rent/SF $13.81 ↑

Inventory

Existing Buildings 50,297 ↑

Under Construction Avg SF 20K ↑

12 Mo Demolished SF 782K ↓

12 Mo Occupancy % at Delivery 79.6% ↓

12 Mo Construction Starts SF 2.3M ↓

12 Mo Delivered SF 2.3M ↓

12 Mo Avg Delivered SF 11.6K ↓

Demand

12 Mo Net Absorption % of Inventory -0.1% ↓

12 Mo Leased SF 10.2M ↓

Months on Market 14.5 ↑

Months to Lease 9.8 ↑

Months Vacant 10.3 ↑

24 Mo Lease Renewal Rate 81.8% ↑

Population Growth 5 Yrs 4.9% ↑

Sales Past Year

Asking Price Per SF $153 ↓

Sale to Asking Price Differential -8.3% ↓

Sales Volume $3.1B ↓

Properties Sold 3,301 ↓

Months to Sale 10.9 ↑

For Sale Listings 1,659 ↓

Total for Sale SF 18.3M ↓
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Made purchases in brick-and-mortar stores while holiday shopping79%

Thematic Survey: COVID-19 Trends ICSC (International Council of Shopping Centers)

An ICSC survey of U.S. adults in the beginning of 2021 shows that many consumers believe the economic fallout of the COVID-19 pandemic will improve in 
the next year. Many, though not all, consumers plan to revert to their pre-pandemic behaviors once it is safe and a large percentage say that malls and 
shopping centers are valuable assets to have in a local community. Simultaneously, a large percentage of survey respondents are happy about recent 
changes retailers have made, such as curbside pickup and delivery, and they hope the new measures remain after the pandemic is over.

Purchased significantly more from small businesses during the holiday shopping season to help those retailers

Made purchases using click-and-collect services during holiday shopping

Think customer service in stores has greatly improved since the beginning of the COVID-19 pandemic

Prefer returning online purchases to the retailers’ physical stores rather than sending back through the mail/delivery service

Would most likely revert to pre-pandemic behaviors once it is safe to do so

Felt safe/comfortable shopping in stores/shopping centers for holiday shopping due to health/safety precautions

Are happy with recent changes that retailers and shopping centers are making due to the COVID-19 pandemic and hope most of the changes stay

Still believe malls and other shopping centers are valuable assets to the local community, despite the COVID-19 pandemic

Think shopping trips to stores have become much more purposeful and I try to get in and out quickly, without doing much browsing72%

71%

42%

44%

46%

51%

54%

55%

70%

Share of U.S. Consumers in Early 2021

Page 6

G E O R G I A  R E T A I L  R E P O R T



U.S. Census Bureau, ICSC (International Council of Shopping Centers)U.S. Retail Sales by Category (2020)

CATEGORY Q2 SALES 
(MILLION)

Q-O-Q 
GROWTH

Q3 SALES 
(MILLION)

Q-O-Q 
GROWT

H

Q4 SALES 
(MILLION)

Q-O-Q 
GROWTH

NON-STORE RETAILERS $247,841 18.4% $250,380 1.2% $252,962 -1.0%

FOOD AND BEVERAGE STORES $215,356 2.4% $213,325 -0.9% $211,894 -0.7%

GENERAL MERCHANDISE STORES $176,388 -4.6% $184,248 4.2% $183,685 -0.7%

FOOD SERVICES AND DRINKING PLACES $119,407 -32.4% $162,288 35.7% $160,258 -1.3%

BUILDING MATERIALS AND GARDEN 
EQUIPMENT/SUPPLIES DEALERS $107,114 6.3% $112,109 4.6% $114,234 1.9%

HEALTH AND PERSONAL CARE STORES $84,433 -7.8% $93,407 10.5% $93,924 0.4%
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Georgia Retail Sales Tax by Commodity Georgia Department of Revenue 
Note: The original data for September 2020 General Merchandise revenue includes a one-time 

payment by the State to local governments because of an extended error in in disbursement. 
This one-time payment has been removed from the data in the chart below.  
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Best Value Franchise Deals Fastest Growing Health & Wellness Franchises

Entrepreneur 2020

Taco Bell
Investment: $571K-$3M

QSR Magazine 2020

Fastest Growing Restaurant Franchises

Dunkin’
Investment: $200K-$1.7M

Orangetheory Fitness
Investment: $576K-$1.5M

Wingstop
Investment: $376K-$724K

Planet Fitness
Investment: $968K-$4.1M

Club Pilates
Investment: $178K-$365K

F45 Training
Investment: $313K-$485K

Burn Boot Camp
Investment: $150K-$407K

Anytime Fitness
Investment: $96K-$524K

Jersey Mike’s
Investment: $169K-$804K

Wingstop
U.S. UNITS: 468
U.S. FRANCHISED UNITS: 444
TOTAL STARTUP COSTS: $332,500-$550,000

Papa Murphy’s
U.S. UNITS: 1,250
U.S. FRANCHISED UNITS: 1,233
TOTAL STARTUP COSTS: $195,000-$380,000

Stevi B’s Pizza Buffet
U.S. UNITS: 42
U.S. FRANCHISED UNITS: 37
TOTAL STARTUP COSTS: $500,000-$650,000

Popeyes Louisiana Kitchen
U.S. UNITS: 1,610
U.S. FRANCHISED UNITS: 1,573
TOTAL STARTUP COSTS: $292,300-$422,100

Carl’s Jr.
U.S. UNITS: 1,097
U.S. FRANCHISED UNITS: 674
TOTAL STARTUP COSTS: $1.2M-$1.4M

Saladworks
U.S. UNITS: 93
U.S. FRANCHISED UNITS: 93
TOTAL STARTUP COSTS: $343,802-$494,027 Tropical Smoothie Cafe

Investment: $199K-$544K

Chester’s
Investment: $12K-$277K

Smoothie King
Investment: $270K-$846K

Pizza Hut
Investment: $367K-$2.1M

Entrepreneur 2020
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Retailers follow the numbers when it comes to choosing new locations or approving new franchisees. Examples of data considered by 
expanding retailers include traffic counts, income profile, education level, and age demographics. Understanding the challenges and 
opportunities for your available sites is crucial to effectively marketing to the right retailers for your area, as in the below example.

Understanding the Retail Calculus
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